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As time progresses, the world begets increasing complexity;
we are at once hyperconnected and alienated from one
another. What's more, is that many of us are unaware of the
lenses we view the world through, further obfuscating the
communication between supposed opponents that we so
desperately need. Propositions, ideologies, and worldviews
that once satisfied are coming up short. The resulting
meaning crisis is overwhelming for those who perceive it.

Design is not fundamentally about creative disciplines.

Rather, it is an approach to life that humans have utilized
throughout history to make sense of the world we inhabit and
find solutions to our difficulties. Design is not a panacea, yet it
plays an indispensable role in progressing through any era—
especially this one.

What does this have to do with me? By nature of being
human, we are all designers to some degree, yet some are
afforded even greater sensitivity to, and resonance with, its
processes. Pursuing my degree in Industrial Design was a
logical progression, allowing me to sharpen the innate skills
that inform my approach to all of life.

Although | practice within traditional design disciplines, my
greatest value lies in my ability to think well—wielding a
scalpel, not a machete—coupled with my captivation and
adoration of aesthetics. | strive to create designs, systems,
and solutions that make sense, and believe that Beauty has
the power to change everything.



Moody Nolan Rebrand



| arrived at Moody Nolan, and quickly understood
that they did not have a brand. Instead, what they
had was an inconsistent smattering of external and
internal graphics—all of which were the result of
incremental design-by-committee ideas, mimicking
their clients' brands, and ultimately: whim.

After celebrating their 40th anniversary and
receiving national spotlight from the 2021

AlA Architecture Firm Award, Moody Nolan had
begun to compete globally. They now needed
a brand that represented their stature.
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Boldness

Cultural motifs

To begin, a small group of Moody Nolan design
leaders were asked to identify the firm's identity,
the values that inform their practice, and visual
elements that capture Moody Nolan's essence.

Our team then grouped similar imagery and
language, synthesizing these findings into
aspirational ideals and thematic graphic directions.
Four tenets emerged:

Human-Centered

Centering people in everything Moody Nolan
does; creating meaningful experiences that
evoke emotional connections, resonating with
the context, complexities, and necessities of
people’s lives.

Contemplative

Sophisticated Design

Refinement without pretension; achieving design
excellence through clarity of concept, executed
with rigor and meticulous attention to detail.

Confident, yet Humble
Standing by convictions while embracing
vulnerability; leaving space for continual growth.

Diverse & Authentic

Celebrating diversity of thought, experience,
and humanity; not conforming to external identity
expectations or interpretations.

Laying the philosophical framework allowed
our team to iterate on colors, typography, and
logos that would best capture Moody Nolan's
brand tenets.

Afrofuturism Neutrals, skin tones

Sustainable Natural materials Organic forms
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We explored logo iterations alongside type selections,
ultimately developing three distinct options.
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Option 1
Hand-drawn + Kigelia

4 | Moody Nolan
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The quick brown fox jumps over the lazy dog.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor
in reprehenderit in voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupidatat non proident,
sunt in culpa qui officia deserunt mollit anim id est laborum.
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Option 2
Microgramma Bold + Univers
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Moody Nolan

The quick brown fox jumps over the lazy dog.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor
in reprehenderit in voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupidatat non proident,
sunt in culpa qui officia deserunt mollit anim id est laborum.
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Option 3
Narin Bold & Light + Univers
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MOODY NOLAN

The quick brown fox jumps over the lazy dog.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor
in reprehenderit in voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupidatat non proident,
sunt in culpa qui officia deserunt mollit anim id est laborum.
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Moody Nolan

m Moody Nolan

We chose the humanist typeface, Kigelia, as it
represents through type, the core of Moody Nolan:
a diverse, culturally-rich institution, concerned with
preserving and promoting humanity through design.

The logomark compliments Kigelia's sensibilities,
informed by the human touch of handwriting and
sketching; resulting in an airy, approachable
touchpoint for the brand.
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Language and
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for Understanding
Technology in Africa
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typographic richness
and technical

g functionality previously

unavailable for several
languages on the

African continent,

Kigelia is a large system of fonts that aesthetically unifies the
most prominent writing systems in Africa—some of which were
previously unavailable for several languages on the African
continent—while also supporting Latin, Arabic, Greek, and
Cyrillic alphabets, making it a globally-diverse type system.
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We completely overhauled the photographic
approach and process, ensuring that every
photo ultimately expresses our brand tenets.
No matter the subject, the overarching goal is
to present the world as-is, through an editorial,
documental approach.

This means forgoing forced perspectives,
dramatic lens effects, or other styling techniques,
in favor of capturing the real world, as close to
how the natural eye would see it.




With the foundation laid, we began designing an
entire identity system, while also collaborating on
a new website with an external web agency. To
help codify and disseminate Moody Nolan's new
brand language among our colleagues, we
created intranet-based brand guidelines and
educational presentations.

The resulting brand expression liberates the
architectural work from disjointed and superfluous
graphics, enabling the built environment to shine.
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45 /300
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Top 300 Architecture Firms
of 2023

At Moody Nolan, we use the built environ-
ment to catalyze social change. Our inte-
grated design and delivery approach combines
architecture, interior, and experiential
design—creating places that ignite culture
and improve lives.

With more than 350 employees in 12 loca-
tions around the country, we leverage the
power of diverse backgrounds to drive
design innovation.

Named by Fast Company as one of the
world's most innovative architecture firms,
our work garners national attention from
industry-leading organizations, including
the AIA Architecture Firm Award.
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Building Design + Construction
Top 160 Architecture Firms
2023 Giants 400 Report

52200

Building Design + Construction
Top 200 Office Building
Architecture Firms
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Design Philosophy
We practice responsive design—pairing
empathetic listening with innovative
thinking—to find harmony between client,
community, and environment. We use
intentional collaboration to transform ideas
into high performance design solutions,
responsive to people and place.

High Performance Design

When building performance, stewardship
of natural resources and community
wellbeing harmonize into a responsive
design solution—we call this intersection
high performance design.

350 Total Staff

12 Offices

46% People Identifying as Female

Diverse by Design
Our firm is diverse by design with a staff
comprised of 46% women and 43% minorities.
For more than 40 years we've led by exam-
ple, prioritizing diversity and inclusion in
every sphere of the industry—from increasing
access to architecture education to amplifying
minority leaders

We believe great design happens at the
intersection of innovative ideas and divergent
points of view, enabling our projects to requ-
larly exceed diversity participation goals. We
empathize with human differences, designing
with and for the people often excluded from
the design conversation. We listen, amplify,
and incorporate community voices into every
dialogue and design decision, creating places
that represent the community it belongs to.
Our commitment to diversifying the profes-
sion is demonstrated by our leadership in
industry organizations and mentorship of
young architects.

Contents

Cover Letter 5
Design Firm Information 7
Qualifications and Experience 9
Technical Services 31

42% Racial and Ethnic Diversity

NOMA Project Pipeline

As a long-standing member of NOMA,
members of our firm helped launch Project
Pipeline—a national curriculum that intro-
duces minority students to architecture
with the goal of creating more licensed
Black architects.

Historically Black Colleges and Universities
We understand the importance of mentorship
and representation in our field. We are com-
mitted to HBCU campuses, helping them plan
for the future of their campus, while investing
in the next generation of minority architects.

National Organization of Minority Architects
Fellowship Foundation

The program is designed to address the AIA
2030 Diversity Challenge—which aims to
double the number of licensed Black archi-
tects in the United States by 2030. As a host
firm, Moody Nolan provides mentorship

and design research experience for young
emerging professionals.
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consequat. Duis aute irure dolor in reprehen-
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International African American Museum

City of Charleston

The architectural form centers the untold stories of enslaved
African Americans—serving as a historical touchstone for
generations to come.

After more than 20 years of planning, The
IAAM is sited at Gadsden’s Wharf overlooking
Charleston Harbor, the point of disembar-
kation for nearly half the Africans enslaved

and shipped to the United States during the
trans-Atlantic slave trade. The museum is dedi-
cated to telling their stories and celebrating
the contributions of their descendants.

Movement through the museum represents
the journey from the origins of Africa across
the Atlantic Ocean and to and through
America, tracing the paths and patterns that
enslaved Africans, and ultimately African
Americans, made for themselves.
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The west side features a chronological, interac-
tive gallery called American Journeys, juxta-
posed with media related to the legacies of

Location
Charleston, SC
Size

41,000 SF

Completion Date
2022

Cost
$75,000,000

Team
Executive Architect:
Moody Nolan

Design Architect
Pei Cobb Freed & Partners

Landscape Designer:
Hood Design Studio

Exhibit Designer: Ralph
Applebaum Associates

Awards

The Architect’s Newspaper
Best of Design Awards,
Project of the Year, 2023

The Architect's Newspaper
Best of Cultural, Project of
the Year, 2023

The Architect’s Newspaper
Best of Landscape, Project
of the Year, 2023

Archello Awards Longlist,
Museum Building of the
Year, 2023

National Organization
of Minority Architects.
Citation Award (unbuilt),
2016

The European Centre for
Architecture Art Design
and Urban Studies and
the Chicago Athenaeum,

slavery and current around racial
equality and social justice. The center for gene-
alogy is a place where visitors can get guided
help tracking their family genealogy.

The finished design is restrained, inspired by
the boats that carried people across the ocean.
The rectangular box looks out over the water,
hovering on pillars above the ground to honor
the now-buried history of the wharf.

Award (unbuilt), 2014

The museum and its
grounds serve as an
educational site and
amemorial honoring
the slaves and their
descendants who
passed through the
very same space.

The waterfront installation
of life-size abstract images
of people imprinted into
the ground, reminiscent
of the packed slave ships
that disembarked in this
exact spot.

The museum and its
grounds serve as an
educational site, a
groundbreaking resource
for the study an
advancement of African
American genealogy, and
2 memorial honoring
the slaves and their
descendants who

passed through this

very same space.

The entry sequence is both a destination and transitional
space between the landscape and exhibition. Raised

13 feet above the ground on a double row of concrete
columns, the single story museum makes way for a plaza
of remembrance beneath the floating structure.




“Some quote of importance that draws the
reader into the story, like a quote from our

deeply satisfied client.” 16/19
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High Performance Design
Responsive to People

We center people in everything we
do. We listen intently, helping clients
discover what’s unique about their
people and organization.

Community
Diversity
Context
Engagement

AIA Framework
Wellness
Resources
Change
Discovery

Economy Community

Integration

70of12

Design Philosophy
High Performance Design

When building performance, stewardship
of natural resources and community
resilience harmonize into a responsive
design solution—we call this intersection
High Performance Design.

6of12

Project Involvement

Subtitle
Project Manager
ner
Partner In Charge of Desig
Project Administrator
Construction Administrator
Planningand  Schematic ~ Design
Programming  Design Development
Catchy subtitle

Something about this stream graph.

120f12

Select presentation slides

Client

Vision and Mission
Experience
Well-being

High Performance Design

People
Client
Community

Place
Context

Environment

Title of Presentation

Construction ~ Construction
Documents  Administration

Title of Presentation

High Performance Design '
Responsive to Place

We practice placemaking, using the built
environment to inspire and connect
communities. We respect the cultural

and environmental context of each place,
practicing resourceful and regenerative design.

Context Environment
Placemaking Resourceful
Regenerative

AIA Framework
Ecology

Energy

Water
Resources
Community
Economy

sof12 Title of Presentation

Design and Delivery
Process

Integration drives innovation.

Our integrated design and delivery
approach combines architecture, interior
design and experiential design, creating
places that ignite culture and improve lives.

Planningand  Schematic  Design Construction ~ Construction
Programming  Design Development Documents  Administration

Nofiz Tite of Presentation
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Moma » Design Philosaphy

i i H We venture beyond the apparent—designing selutions that redefine how 5 L
Improving lives through design Design Philosophy

we connect with the world and each other. We design with purpose to
improve every day, every place, and every life.

Design Philosophy

between client, commu

intentional collaborat
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performance design solutions, respansive to peaple and

place

Dresign Philosophy & Process. -+
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Aviation Mixed Use
Civic and Community Recreation The 9-Square
Healthcare Retail
Sports
Hospitality Student Life
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Mot Narws. & Ideas

We practice responsive design—pairing empathetic
listening with innovative thinking, to find harmony
between client, community, and environment.

We use intentional collaboration to transform ideas into high performance

design solutions, responsive ¢ and place.

Our collective of designer age the power of distinct talents and

verse backgrounds to drive design innovation.

Our design process is a cross-disciplinary think-tank, where creative minds

cen project types, aesthetic styles, and novel ideas
to explore the boundaries of design.
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Responsive tn People.

Hospitality

Hospitality Projects

Leadership

News & Ideas

Curating memorable guest experiences, while
reinforcing iconic hospitality brands.

We know that long-term relevance requires unparalleled consistency of the

quest-experience. Leveraging research on human behavior, we curate

architectural moments that delight guests, spark connection and

ultimately—keep them coming back

Marriott Hotels Marguis Chicago

Transfon

g the neighborbood into

View Project +

Eileen Goadman

& President, Dires

View Our Leaders -+

Media
Architect Magazine: Moxy Hotel—Rethinking the Guest Experience

ng Dining— Cut 132 Steakho Easton Town Center
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Omni Boston

Omni Hot

at the Seapart
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An iconic structure in the Waterfront District of Boston,
boasting refined elegance in a high rise hotel.

The 1.C
innovative bouth

key hotel features lu

concepts
customer experience

iry rooms and suites, combined with
open-air restaurants for a unigue
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Weekday, Month 00, 0000

Month DD, YYYY Name Surname,

Name

Role Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod

Client tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim

?(‘:e::(d;ress veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea

000.000.0000 commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit

L . email@url.com esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat

Studio Director Meeting 10:00-11:00 a.m. non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

io di rtner: E¢ rn Timi
Studio directors and partners CEET U3 Use soft returns (Shift + Enter) for subtitles

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
Social Gathering 11:30 a.m.~12:00 p.m. tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim
En[irgﬁrm veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit
. esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat
Lunch Break: Eastern Time 12:00-12:30 p.m. non proident, sunt in culpa qui officia deserunt mollit anim id est laborum

Alexus Underwood
Growth Strategist

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
Trivia 12:30-1:00 p.m. tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim
Entire firm veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea

commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit

esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat
Lunch Break: Central Time 1:00-1:30 p.m. non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
Corporate Update, Part 1 1:30-2:30 p.m. tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim . d {_‘ I | h d I
o e et ey ST veniam, quis nostrud exercitation ullamco laboris nii ut aliquip ex ea We are excited for all that Moody Nolan

commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit

—— ATDEE esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat h S I n store d u ri n g th e con ]Ce rence |

non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

Corporate Update, Part 2 2:45-3:45 p.m. Best, (soft return used here, too) \
Senior associates and firm leadership Name Surname

Preparation, attendance, and participation are expected Moody Nol
of all attendees. All meetings to use Microsoft Teams. esp7INEET
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Largest Architecture Firm
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Doing Your Building Jusy

NBBJ Proposal

Bedrock Detroit | Frank Murphy Hall of Justice
272022

City, Univeristy of London
Main Entrance Transformation

NBBJ + ESI Design
Approach

McKinstry Innovation Center

NBB and ES1wil laathe poject kickoff togather o

Maritime Building

A sampling of projects for NBBJ, including pages
from: RFQs, RFPs, interview decks, booklets,
templates, and other graphic miscellanea.



ouRPROJECTS  Neighborcare

Health

Meridian Center for Health

The Meridian Center for Health s a community care

LocaTion PROJECTTYPE
Seattl, WA Mastar Plan, MedicalPlan,
et New Cansiruction
Neighborcare Hoalth
size

44,8001
compLETIONDATE
2016

level of care n the right type of space. The design team

resource that seamlessly of clinical
services which are typically siloed, including primary.
care, dental, A

care givers from all cinics with hopes of spurring con-
25 they move

building designed to be therapeutic throughout it cin-
ical, public, indoor, and outdoor spaces, the Meridian

about the building.

Center has b h pop.
tion it serves.

With four clinic modules arranged in an on-stage/off:
stage dual entry exam room madel, the clinic planning

Outside the Meridian
footprint is designed to complement a traditional

clinical program. With the goal of treating the “whole
person,the Center offers a unique set of additional
Spaces: from a teaching kitchen used for instruction

nths o
rates back-of-house functions from patient view. At the

L to
computers, to conference raoms that might be used

same time, treat
ment” spaces, a standard exam room, “talking” rooms,

for a community function, every element of the facility

g
patient throughput and administering the appropriate

Harvard Experience

In 2018, NBBJ completed construction for the

is designe . welcoming, and healing

plan for the Memorial Drive graduate housing complex
h

21,000 sf Harvard Law School Legal Clinics Buildi

andwent throug
ting the housing in the face of substantial opposition
NBB. for

on 1607 Massachusetts Avenue. Providing Harvard
L for

ence, this building is designed to respect its context
while enhancing the neighborhood character and

a programing and public realm study for Allston com-
missioned by the Allston Planning Group. Lastly, we

HARVARD UNIVERSITY

Health Services

Harvard University Health Services
Master Plan Evaluation

Proposal for Architectural Master Plan Evaluation Services

February 8,2022

UE Davis, AmbUlatary Clinics Master Plan

NBBJ is a different kind of design practice, one that
helps our clients drive innovation by creating highly
productive, sustainable spaces that free people to
live, learn, work and play as they were meant to.

The world's leading organizations look to our experts to  Founded in 1943, NBBJ is a privately held entity
help them design environments that disrupt the status ~ managed by a Board, with locations in Boston, Seattle,

quo and effect real, meaningful change at all levels. Columbus, Hong Kong, London, Los Angeles, New
Named among the most innovative architecture firms York, Portland, Pune, San Francisco, Shanghai and

by Fast Company three times, wa make news by part- Washington, D.C. Our global netwark of “renais-

nering with like-minded companies including Google, sance teams” includes mare than BOO researchers,
Amazon, Samaung, Microsoft and Tencent, Our clients  strategists, nurses, architects, planners and interior
alzo include institutional leaders such as University designers who generate ideas that have a profound and

of Cambridge, Massachusstts General Hospital, NYU lasting impact.
Medical Center and Stanford University.

Contact

Sarah Markovitz, Principal in Charge
smarkovitz@nbbj.com
G17.37B.4827

Harvund Usiverity ik Seevices Mastee Faa » B

maximizing a tight urban site. NEBJ conducted completed the intial IMP forthe Medical and Public Schedul
extensive stakeholder engagement o create collab-  Halth Campuses i the late 1080's, and undertook cheaduie
orative buiding that meets the needs of the diferent  master plans that ulimately led o the construction of
ressarch centers that occupy it In addition o the the Warren Alpert Building at the Medical School and ! |
Logal Clinics Buiding, NBBJ and tspredecessor firm,  the FXB center at the School of Public Health e oy |
Chan Krieger Sieniewicz (CKS), has had a variety of
Harvard experionces. In additon, NBB. has been the architect for four buid- e e doct Ba |
ings forthe Harvard-sffilated hospitas,incuding the | |
NBBJ completed extensive renovations for Holyoke  Lunder Building at MGH, the Shapiro Clinical Center 5 & 8 -F S h d I f = |
, 4, Draft Schedule, References '/ 53 o - | _
‘system that allowed the full occupation of the 10th Cardiovascular Center at Brigham and Women's { / * o |
fioo Uporacing Fospita, nd eted el Buding & Standard Agreement Ac ceptance 3 ming | | |
avery flor, . for Medicine, d :
enter smiriigs : . D [
regulatory review. NBBJ also fully renovated 8 Story. I 1
Street, including re-orienting its main entrance, lobby 2 b PP
and prominent canopy. We also developed the master T T
R —— | |
Sarah Markovitz, an Braden Reid, aia, wetL ap 2 !
0 ] i
NBBJ,PrinciplnCharge N8, Mecdcal Planner |
Innovative Design Designing with the DPH / ! | |
FGI Regulatory Process
Sarah Markovitz has dedicated her career to T s o -
improving healing and performance metrics for aparieseiatsyalarin, weir hvan Whenit ocenen 1o mat -
her healthcare clients st pri oo T — 18 _[
[rempie 51 apged |
the concerns of staff, advocat : her dedication to engagement and. . ! i 0
R o et 2, oo e poars () = Daliverable Dates for sachphase
it dve it dcion g crange nhsathearsarhtscurs. el oy R
e et o ving REFERENCES PROPOSAL ASSUMPTIONS NBBJCOMMENTS OM THE
oo ocharg e e SERVICES
priviediomsrsbistmea R R — " envronnars oot e Malaina Bowker + Forthe e of thi we
et iy Melissa Alexander, aia, LEgD GA o o Brigham And Women's Hospital, Associate  assuma the durationof this project wil  NBBJ accepts the Harvard University
I - by NEB.,Data Anlysis & Visuaization o st Director, Roal Estate and Facilitios ba five [5) months. form of agroemant reforenced in the RFF,
oo MAT oot — (ot redkyFor g e i B573074020 " p with some clarifications and modificar
e ; - st . + All Moot e ] a I
e e o mescrios . mbowier@partners org :;:‘:’:;:H::ﬂ:llﬁ: ::;Ismmnrf for K:I'!"Bs_lm alqﬁmuhuuusuvs.a dards
o ekt ety fCatr e o, et o e ot 2 : ol HBE.) is willing, without reservation, to
GG g Susan Cronin Jenking H°_“_"°__"‘?'- -fp!elhrlr"eﬂ. "_‘"?I‘““:i': g0 take rasponsi for risks that we can
B dewmd s i e Massachusetts General Hospital, ok ;‘:""’" HEEQ S T Fmanage within our expartiss. We believe
e — Pt 20 Yo et it ottt Co-Director, MGH Planning and b i that terms acceptable to Harvard can be
R p
S Do bosed enneurobielogy dats: 5. s had Construction, Partrers Rieal Estate * Harvard will provide all sxisting facility raadly regotiated
oot 3 wina who N G17724.2216 plans in CAD format that are required of

NEE suggests that the following themes

[ anabris Melasa o avey NBE. ,...; : h sienkins@partners.org NEB. to review or test-fit. b mogeorsd to raemen aenbigity snd
Sheese e Terments nrdor o morovscommonicaton. ot Professor Martha Minow = Tha Cost Estimator the gaals of accountabibty,
oo, St o 5 ket and wek ey Harvard Law School 3a th s o aquity
ot (Ass:stant: Ekzabath Benaght T s R 1o threet3l  « Withholding: Inaccardance with our
L ons - 617.496.1117 T philosaphy of equity in contracting, wa
rinawiBlaw harvard edu s on i IeSFonas i K reevr o believe unreschved claims should not
“ » » “ . ments. |f the rengvation areas requiring

beunitaterally assessed by withholding
paymant bafore fair determination of
responaibility. Refer 1§ 4.4

cost estimate turn out to ba less than
36,000 sf, the cost estimate fee wil be

reduced to £15,000.
.  Audit: We believe that the requirernent
Existing MEF assessment will ke based - :
& to pay cost of audt puts a commarcially
o e tou's_. SV, S provided unreascnable burden due to the
Sruegy f veater corumetion date that a simple math error could lead
an audit cost excending the value of the
arror, eroding our profit and possibly
affecting cur ability to break even on
tha project. NBB. will work with you to
review iwoices and promptly correct
; errars without requiring use of cutside
Neighborcare Health, Meridian Center for Health auditors. Refer to§.4.5.
i & =

_—— Harvard Untrsry Heakh Services Maste Pl + 23
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Named among the NBBJisa
world’s most innovative carbon neutral
architecture firms certified firm.
by Fast Company three times

@ il

NBBJ is named the Named by Architectural Record
architecture firm of as 2020's fastest growing
choice for tech companies architecture company

by Wired magazine.

o %

In partnership with The University 75% of NBBJ's

of Washington, NBBJ invented work comes from
“Noise-Canceling” wall panels, existing relationships.
reducing workplace noise by 60%.

# ©

NBBJ has designed NBBJ is designing
70 LEED-certified projects, more than 5 Million SF
totaling 16 Million SF of zero carbon buildings.

Bedrock Cleveland

Real Estate Development and
Public Space Improvement

Request for Proposal

December 8, 2021

0

Project Team Overview
Team, Roles and
Responsibilities NeaJ

ELLANA

Academic Programy

€0 36

MeghaSinha  BethWilson-Shunta  JimGresalfi  MelissaAlexander CliveTysoe

. eEooa

Principalin Charge _ Project Manager / Aschiteet Data Analyst Cost Estimator

AT romraty Procursmers Senvices
08 Weat Urion Streas Ofc Canter

Daar ko,

bl ol WAL, | arm i s st sl D Linkvur ity - Cdigmof

[t ety ancia tha Susppiiens forthe o Liskeraity Plarning Servioes RFP
o

This sucy in o important soac i ssesing the prosarmrasti: e and pricrties for the
o raal o prring that the sgace mppcrts thsss
tha campus, prar ssucanion

Smacl o Buirans, Sulfo Urvmraiy's Sar gt Hat
Livarsity's Hurmarstios rd Social Sourntus, and Cervel
Itarcinciphine y Butdng
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Magha Sinha, AICR: LEED AP DO+C
Principal | Urban Denign and Planrisg
el com

£14232 9138
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Approach,
Workplan,
and Fee

nbl

12021 N8B Applisd Research Fellowship

Creativity and Space

Data-driven design recommendations
for creative workplaces

NBBJ FELLOWSHIP PROGRAM

Spatial Factors

Design elements present in participants’ home workspaces

NBBJFELLOWSHIP PROGRAM

Behavioral Outcomes

Which tasks were participants more effective at when working from home?

Creativity and Productivity

NBBJ FELLOWSHIP PROGRAM

Designing for Creativity:

ouncy Ball Chairs
withstanding desks and bouncy ball chairs
ighest cratiity and problem salving sbiites

— especialy f movement within the ofics pac & mited.

Fidget-Worthy Flooring

Quit flooring such o5 soueakfrea carpat, il allow occupants 1o a0 <
thor feot o fidget around theirdesk without disturbing therneighbors.

Inviting Transition Space
Ifancouraging movemant by separating work spaces from eating

Stion space. Consider slmnt ke courtyards to vt peopls to
travelthrough

B mindiul of the dfference batween  promot and an inconvenience —

ifth spaces ae tootroublesome to travel through regulary occupants
wilfind a workcaround or skip movement aitogher.

Open Views Auditory stimuli Making space

e.g., Windows e.g., Music, hearing e.g., Table space to
looking outside the dishwasher, etc. spread out with materials
Tactile Stimuli Visual Stimuli Olfactory Stimuli
e.g., Fidget toys, e.g., Posters, e.g., Cooking smells,

blankets, etc. artwork, etc candles etc

Greenery Furniture that allows Platforms for ideas
e.g., Houseplants, views for movement e.g., Whiteboards, cork

e.g., Standing desks,
bouncy ball chairs, etc.

of trees outside, etc. boards, pin up space, etc

Productivity Creativity"

Problem Solving Abilities

The NBBJ team brings deep experience analyzing
existing architectural and programming conditions
and providing recommendations that align with
the vision and strategic plan of the University.

Team problem solving Time management Open-ended work Task-based work Individual problem solving
eg, Writing an essay, etc.  e.g., Math problems, etc

For the Ohio University College o collect,
Study, forthe
and leadership
in programming, planning and design for university
learning environments. Clive Tysoe from Ellana, will provide concep-

tual cost estimating services based on the
Ledby Principal in Charge, Megha Sinha, our teamhas  future recommendations.
a history of working together and will maintain steady

Ellana C Consult tified

Women Owned Small

Beth Wilson-Shunta wil serve as the Project Manager
and the day-to-day point person. She will also function

Busines (WOSB) who we often team with to provide
cost estimating for our higher education projects.

envisioning
hio Ur

College of Business.

Jim Gresalfi,as Project Architect, will develop and
Understanding of the existing campus conditions and
infrastructure while bringing a design eye and creative:
hinkin Jop future recommendations.
Cloveland Stata Univarsity Juka Hall thinking to develop future recommendatios
Clovoland, Ot

budget.If the university prefers, NBBJ can also handle
all cost estimating internaly, as well.

O ey Cotice ol eSSy - 7

Poor performance in work-from-home settings

In terms of work-from-home abilities, most people
reported struggling to match their former perfor-
mance. The only behavior that was slightly higher
than before was individual problem solving, implying
that isolation from others was helpful for this type
of thinking.

“The Caveats of Creativity Research

Creativity is a tricky thing to measure and evaluate. We
were aware that many people would adamantly argue
that they aren't “creative types” or felt their technical
work utilizes no creativity. To get around this, we asked
about tasks related to creativity in addition to direct
evaluation, like open-ended problem solving abili-

ties. We also utilized a mixed-methods study to make
sure our quantitative and qualitative data supported
each other.
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Mr. Name Surname
Title

Address

City, State, Zip Code

Day, Month Year

Dear Mr. Surname,

De modipid mossunt eumquis quiaspid unt lantistem facea quas sit es doloribus maxima
denit re voluptat. Apero de ius, comni tem cum fuga. Ut officaborum sim aut ut plabor as
dollorp oribusdam diti idemolupti ullectur, omnime velleni hiciam quunt que nihit aut
occusam aut as quatur, utamus arum inctur andae pos iuntibus et exceper uptatiant. Nam
esciumet essum quo ex ex et, sendit voluptis nobit, idendae. Agnam, consed ut omnimus et
modic te nectotatus molumgqu issiminctus et adit earum aut accabo.

Tota sus eium que dis id ex et que inctore odi aut as porrorporati optisci dempos receri-
bus et offici alia is renem hillace arciunti aut ut esere il ium autate voluptaturi nus dolora
vellenditas sit eumquas itatia nam quam ium qui cum que voluptatem nonecepelest diassed
esti sed ma comnihit lit minulpa rchilignis in et por adis exerum es de niende eius dolupti
simincto blantiis ilia que autemo et quam expligenis ipsam, nobitiu santiam faciisitatem
que audia prerit alibus sit il ersped exerum latemposae quo mi, sum quissitem et et a ne net
volo et lab idunt paris eium hari sunt enderna tinctate niet volor recte conserum ipsum est
odi que vollab inist quis adis sin por reius denimpe reiciam aliquibusa coreped ut eiciati
onsequati cuptibus, volori suntur?

Qui dolesequas perfera volum renientus plab inus quunturion plaborpor reicimi, que ever-
um quodio inim et qui alicit labor atur santur ant est excea accullori ulparchilis restiam rem
natinum que volutes utector sinullorunt re comnis quaest fugia pa deris iuntius et voloria
quiaturiorum quataer feriorios iusande ndandi ipsunt doluptatquia dolloriante nonsequam
hicipsu ndiciatis et quatiate nissunt, nossimet, entota delluptur, quatquo dolupta quae dolor
reribus atur, volo imagnamus, cuptat.

Pa poriorrum, ut alissi officit int quoditatia nem ut aditae praererchil et aut ommo et essit
que vellor si cone resserf eribusdae am int, ommolor ibusam vendame ndipsam consend

ebisciunt aperiam aceate sum saperemque si unt as eostis veligenis con nos archiligniet fuga.

Sincerely,

Name Surname
Title

Center for Teaching Excellence

201 S. Grant Ave. Columbus, OH 43215
p. 614.947.6579  institute.franklin.edu
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Center for

Teaching
Excellence

Branding and identity created for The Center
for Teaching Excellence at Franklin University.
The Center is devoted to providing course
offerings designed to inspire and support
educators. The logo and letterhead convey
established strength and confidence.



Columbus College of Art & Design



| conceptualized, hand-built, and finished a
multipurpose stool for common workspaces
at the Columbus College of Art & Design.
Utilizing CNC production, four stools can be
produced from one sheet of 5'x 5’ Baltic
Birch plywood without fasteners. The low,
internal shelf and rear support allows for bag
storage, accessible even while seated. The
contoured grips make carrying and arranging
the stools comfortable, affording modularity.
18'x14.5'x14.5".



Grounded Presence
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Various Concepts

grounded
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Final Concept

grounded
presence

Branding and identity developed for spiritual
direction group, Grounded Presence.
References to nature were highly influential—
near essential—to creating both the logo and
accompanying color palette. Clients are
invited into a calming sense of presence as
they are accompanied on their spiritual path.



Abercrombie & Fitch
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A fragrance concept and set of
apparel graphics developed to
inform Abercrombie & Fitch's new
brand direction. Remembering
A&F's collegiate, sportsman
heritage, while also incorporating
bold simplicity results in a fresh
interpretation of a timeless brand.
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HUDSON

Abercrombie
& Fitch

UPSTATE HUDSOR  FOREVER

= Clasuc cap |
; | NEOTERAN TEXTURE

Hudson—the aqueous link between the timeless
city and great upstate: modernity & heritage. A
vibrant blend of Deep Oud, spicy Viburnum, and
fresh Cypress: awakening the senses, beckoning
HUDSON a return.

= Gradated smoked glass bottle
= Black gloss cap with grey logo inlay

= Packaging features: embossed type, and inset

) greyscale floral emboldens modern masculinity
Abercrombie

& Fitch
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The Secret
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THE SECRET

Branding and identity created for experimental house
and techno producer, The Secret. | laser cut the
unforgettable business cards at Conus Laser Group in
Plain City, Ohio—the high-gloss black acrylic, matches
the intensity of his music. Similarly, | letterpressed the
smooth, matte black envelope using a metallic gold ink
at Igloo Letterpress in Worthington, Ohio.




Grazia pour Homme
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GRAZIA POUR HOMME

Grazia pour Homme: a fragrance concept developed
to study the intersection between rudimentary form,
and sophisticated olfactory experience. | fabricated
both the chemically-welded acrylic prototype and
the printed cardstock packaging.
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Personal care objects developed to Candle Concept 1 Candle Concept 2 Candle Concept 3 Candle Concept 4 Soap Concept 1&2
commemorate Polish |uxury house, :/ottivg candle Il/vi(tih (Idebolgsefd (l;nurlted celnterkt;)and, Bllack(;)r ecrL:c piltlarl can(;lle;egvleloped in| a clzar \éoti;g cantl:IIe| cuft fromdnrlidnig];cht ?Iuﬁ glasls_/(;]rtystal. :/cglive geindle fleatukl;efta gradthed stmotkesl glzss, f&elatt:dho;gart\ic fokr)ms,c\j/vithlcolors
SZYMON ZURN's 10-year anniversary. eaturing smoked glass lip, fading to a clear base.  glass dome, featuring etched logo on glass base. othic revival-informed lip refracts flame light, ading into a clear bottom and inset into blonde o match Pantone brand colors.
calling to the history of Podgorze. wood base with routed logo.

Concepts highlight the brand'’s
emphasis on craft and thoughtful living.

SZ¥MoN ZURN
H.‘[r')oc ne MD
Cream Concept 1 Cream Concept 2 Cream Concept 3 Cream Concept 4 Soap Concept 3 Soap Concept 4
Tube features a gradated silver diamond pattern Container utilizes tinted glass container with black  Frosted black glass bottle, utilitarian labeling, Black lid envelops the tall glass container, Subtle geometric form, with colors Interlocking diamond pattern
calling to the quintessential Carry-On Carter, by lid. Minimal labeling signals laboratory-level purity. brass dosing apparatus referencing common fastening near the base. Logo is routed into to match Pantone brand colors. engraved into surface, with colors
SZYMON ZURN. objects of times past. the lid or stamped with metallic foil. Diamond to match Pantone brand colors.

insignia is etched into the glass base.



Ceramics



| designed and hand-threw various
ceramic objects with the intent to share
an understated visual language. Glazes
and forms reflect a primitive familiarity,
inviting hard use, not merely admiration.



Majestic Gifts, 1831



MAJESTIC GIFTS

MAJESTIC GIFTS

EQUINE-ASSISTED COUNSELING

Robin Gwin, BSW, LSW
majesticgiftsllc @gmail.com
614.398.0188

Branding and Identity developed for

Majestic Gifts, an equine-assisted counseling
company. The artwork and type is intended to
convey awe, approachability, invitation to
deeper connection between client, counselor,
and horse. The cards were letterpressed by
Igloo Letterpress in Worthington, Ohio.

Q21

1831

EIGHTEENTHIRTYONE

Various logotypes developed for 1831,
a photo and video company aimed at
capturing the best in car culture and
producing engaging music videos.



Howard Brooks Interiors



Howard Brooks
Interiors

Howard Brooks Interiors

Howard Brooks
Interiors

Full branding and identity developed for
Howard Brooks Interiors, a traditional furniture
retailer founded in 19386, including: business
cards, envelopes, letterhead, notecards, and
price tags. Select pieces were letterpressed
by Igloo Letterpress in Worthington, Ohio.
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Revlon
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The Revlon 577 Hair Dryer is a travel-friendly
concept for the modern businessman. It features
a sleek, cylindrical form, providing greater
precision than traditional, pistol grip styles. The
rear control ring has five settings and allows the
user to select the temperature and fan speed. The
fully functional prototype was 3D printed and
assembled around preexisting internal parts.

Development started with understanding the target
market, analyzing available travel hair dryers, and
highlighting their drawbacks. As design criteria
emerged, 2D and 3D sketches aided in further
defining the form and functionality, producing a
final concept: SOLIDWORKS modeled, 3D
printed, finished and assembled by me.



Architectural Fixtures



This small study focused upon the possibilities of laser-cut
and bent sheet metal through a subtractive lens. The result
were two architectural fixtures: a drawer pull and hand
towel hook that | laser-cut, hand-formed, and finished at
Conus Laser Group in Plain City, Ohio.



wadegwin@icloud.com
+1 614.800.4274


mailto:wadegwin@icloud.com
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